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Tip

Announcement

Proactive or reactive? It’s a good idea to evaluate your sales 
and marketing techniques regularly, and one of the first 
questions to ask is whether or not you’re being proactive or 
reactive. Are you reaching out to potential clients or are you 
waiting for them to find you? Are you posting online events 
and hoping clients will find them, or are you collecting email 
addresses and sending out upload notifications? Are you 
sending out reminder emails when the event is nearing 
expiration? Remember: anytime you can drive a viewer to 
the website, you’re creating an opportunity for a sale.

If you’d like to share your own marketing tip, idea or success 
story, please send it to us at newsletter@eventpix.com. If we 
use it in a future edition, you will receive free uploads! 

 Welcome! The past year has been a busy one for eventpix and its customers. We’ve 
released our latest update, which offers several new guest viewing features designed to help 
you make more money. We also introduced auto-fulfill order processing, which allows you to 
upload your images and to let us do the rest. By partnering with H&H Color Lab for order 
fulfillment, we are able to provide you with excellent service and products. Finally, we 
expanded our pricing options so that, whatever your studio size or preferences, we have a 
pricing structure that will work for you.

 With so many exciting changes, and more on the horizon, we thought it would be a 
good idea to introduce a bi-monthly newsletter that will allow us to keep you informed about 
current eventpix news. But we’re not limiting the scope of the newsletter just to current events. 
Each issue will also contain information that might be helpful to your business, such as 
marketing tips, industry announcements, and photographer profiles.

 We hope you find the information useful as well as enjoyable. And, if you have 
suggestions, ideas, or general comments, please send them us. By creating an ongoing 
dialogue, we can all benefit and grow.

Sandie Hancock
Director of Marketing
newsletter@eventpix.com

Auto-Fulfill Order Processing
 If you haven’t already upgraded to our new 5.5 software, now is a good time 
to do so. Building on our already popular 5.0 software, the upgrade includes several 
features designed to grow your bottom line. One of those features is Auto-Fulfill Order 
Processing.

 EPX Express 5.5 includes complete auto-fulfill capabilities. Upload your 
events, and we’ll take care of the rest. Once an order is received by eventpix, we 
collect payment for the order, and we forward the information to H&H Color Lab for 
printing. Then, depending on your preference, the completed order is shipped for you 
to deliver to your client, or it is shipped directly to the client. Once we’ve paid the lab 
and deducted our commission (the smallest in the industry!), we deposit the
remaining funds into your bank account at the end of each week.

 Best of all, you can choose PER EVENT whether or not you want auto-fulfill 
order processing. We recognize that you will have some events that demand your 
close personal attention while others will work best if you leave the fulfillment to 
someone else. When you create each event, you choose whether to set it up as 
auto-fulfill or self-fulfill.

If you’d like more information, visit www.eventpix.com or email us at 
support@eventpix.com.

Announcement

The second annual Best of Images “Before and After” 
photographic contest launched on June 15th. The contest 
recognizes and rewards excellence in both photographic 
and digital enhancement skills. 

Professional photographers will submit two images: the 
original shot and the image after it has been enhanced. 
Contest judges will determine finalists, category and grand 
prize winners based on the technical mastery, creativity and 
artistry displayed in the images.

The Grand Prize package includes a Canon EOS 5D 
camera, Adobe® Creative Suite™3 software, an Asukabook 
10x10 80-side Hard Cover Book-Bound EX-Laminate 
album, a complimentary 11x14 framed print of winning 
image and display of the image at the Best of Images 
gallery at Imaging USA 2008.

The contest runs from June 15th through September 15th, 
2007. To enter and for complete contest rules, please go to 
www.bestofimages.com.

Contest
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Industry News
Eventpix.com is proud to be a sponsor of Asukabook’s Brew Your Best 
Design II contest. Submit your best album designs and compete for an 

incredible prize package. For more information, go to 
www.asukabook.com.


